
 

 
 
 
 
 
 
The first quarter of 2024 saw Cord Meyer Development: 
 
 Forge new rela�onships in the community; 
 Strengthen exis�ng rela�onships; 
 Kick off its 120th Anniversary celebra�on; and 
 Garner posi�ve press locally and in the real estate trades. 

 
Just this past weekend, Cord Meyer par�cipated in the annual Bayside St. Patrick’s Day Parade, 
where over 80 groups and hundreds of people marched from Crocheron Park down Bell 
Boulevard. For Joe Forgione, who marched with the Bayside Business Associa�on, it was 
another great opportunity to socialize with stakeholders, including area civic associa�ons, the 
Bayside Historical Society, Bayside Litle League, and elected officials, including Councilmember 
Paladino, Assemblyman Braunstein, and Borrough President Richards.  
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To help gain exposure and support for the Bayside Historical Society, we worked with the editors 
at Schneps Media on an ar�cle highligh�ng the historical society and its long rela�onship with 
Cord Meyer. The below ar�cle appeared in the March 1, 2024, edi�ons of the Bayside Times and 
Queens Courier. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



As Cord Meyer extends development and leasing ac�vity beyond Bayside, the first quarter of 2024 saw our marke�ng and public 
rela�ons efforts focus on introducing the Cord Meyer name to communi�es throughout the borough. Using the occasion of the 120th 
anniversary, we have emphasized the company’s long history along with Cord Meyer’s commitment to the neighborhoods in which it 
operates. The first quarter also introduced the anniversary logo and tagline, “Built on Excellence Since 1904.” The below ad 
premiered in February and con�nues to appear across Queens.      

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



To create a greater bond with residents and civics, we have also embarked on community-specific ad campaigns, as demonstrated in 
the following ad focused on Elmhurst with men�on of Jackson Heights and Woodside. 

 

 

 



Another example of using the 120th anniversary to tell the Cord Meyer story, the below ar�cle 
appeared on March 29th and emphasizes history, commitment to community, and Cord Meyer’s 
focus on future growth. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



In addi�on to Queens media, our public rela�ons efforts have included NYC and na�onal trade 
publica�ons read by real estate brokers and the financial community. The following ar�cle 
covers Flagstar Bank as well as other recent lease transac�ons.  

 

MARCH 26, 2024         VOLUME 36 – ISSUE 06 

 

 

 

 

 

 

 



One of the most effec�ve ways to tell our story and keep the Cord Meyer name out there is by 
publicizing sponsorships and dona�ons. Recently, Cord Meyer announced that for the third 
straight year it would serve as the premier sponsor of Friends of Crocheron & John Golden Park. 
A press release was writen and distributed followed by outreach to editors to ensure they 
covered the news. The results are below and in the following pages. Every print and online 
media outlet targeted ran the news — resul�ng in thousands of Queens residents and 
numerous elected officials reading about Cord Meyer’s good works. 

Looking forward to sharing more press and community news with you in the next quarter!   
 
Lloyd Singer 
Senior Vice President 
 
 

 



 

 

 

 

 

 



 



 



 



And, finally, The Future’s So Bright… 

 

Enjoying the April 8th solar eclipse. 
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